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Goes Bad



Talking or listening?
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Somerville & Hassol, 2009

Language choices
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Clarity and consistency
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Fail to prepare, prepare to fail
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Fail to prepare, prepare to fail

“The models warm rapidly after 2000, and we haven’t 
seen that in the observations… by the time we get to 
550bn tonnes of carbon, the models are saying we 
ought to be at 1.3°C, and the Met Office data tells 
us… we’re probably around 0.9-1.0°C.”
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People are not like you
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‘Three Worlds’ model
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Somerville & Hassol, 2009

How to tell the story 40



Climate Outreach

Use the social science 41



Renewables in post-
Brexit Britain

¡ Subsidies – re-frame as investments
¡ Renewables-based system is only way to end subsidies, 

reach free-market Nirvana
¡ New term for future system - “flexigrid”? 
¡ Reclaim terms such as pragmatic, economic, rational
¡ Emphasise public opinion
¡ Renewable energy as as Made in Britain
¡ Tackle efficiency vs growth 
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Framing opens doors
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44
Preparing to succeed

• Think about your audience – engage with respect
• Plain language: problem words (mitigation, ambition, 

parties, non-state actors, cross-cutting issues, COP, IPCC…)
• Avoid detailed statistics & percentages where you can –

simple formulations are good
• Know what you want to say…
• …and what you don’t want to say
• …and rehearse!
• Have analogies, examples, visualisations ready
• Engage the audience – why should they care?
• Be yourself – ‘a scientist and a (???)’


